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ROLE PROFILE
	Role Title
	Private Clients Manager

	Business Unit / Group Function
	DOU

	BU Team / Sub-Function
	Marketing

	Location
	Seoul, Korea

	Team Leader Role
	Head of Marketing & Private Clients

	Role Level
	4A

	Team Members
	Yes

	Role Purpose 

This role is responsible for executing the Private Clients strategy in Korea and developing a high-value Ultra High Net Worth Individual (UHNWI) network to drive growth of the Luxury Whisky portfolio.

Private Clients Manager will build and manage an exclusive UHNWI database, forming the foundation of the Black Book CRM program. By identifying, engaging, and cultivating relationships with collectors and luxury consumers, the role will deploy our unrivalled rare malts to the right clients and deliver annual and long-term sales targets.

A key responsibility is leading the development and execution of The Distillers’ Library (TDL) in Korea, driving private client engagement, loyalty, and strategic B2B partnerships in collaboration with the Global Luxury Team.

The role will also create and deliver best-in-class luxury experiences, exclusive access opportunities, and personalized client journeys to position WG&S Malts as the preferred luxury whisky partner for Korea’s affluent consumers and support the long-term growth of the Private Client business.


	Accountabilities

· Build, develop and maintain a high-value network of UHNWI, key connectors, advisors and luxury influencers.
· Build and manage an exclusive UHNWI database to support the Black Book CRM program while ensuring data quality and compliance.
· Own and deliver Private Client sales targets for the luxury portfolio, supporting annual and long-term business objectives.
· Lead the commercial performance and day-to-day management of TDL in Korea through partnerships with the Shilla Hotel TDL team and WG&S Global Luxury Team to deliver best-in-class luxury on-trade experiences.
· Manage budgets, expenses and operational resources effectively.
· Plan and execute luxury brand experiences, client engagements and exclusive events to strengthen brand equity and loyalty.
· Deliver VIP experiences, private tastings and showcase events that reinforce the prestige of the WG&S luxury portfolio.
· Collaborate with the Marketing Team to develop innovative luxury experiences designed to attract and engage target Private Clients.
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