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ROLE PROFILE
	Job Title
	Marketing Manager, Silent Pool & Emerging Brands

	Business Unit / Group Function
	ODC/UK

	BU Team / Sub-Function
	Marketing

	Location
	Hook

	Team Leader 
	Head of Marketing

	Job Level
	4A

	Role Purpose
Lead the development of the local brand strategy and brand activities for allocated brands to achieve market share, brand equity and commercial targets, in partnership with internal and external cross-functional teams and global brand teams.

The role will primarily lead the UK strategy and delivery for Silent Pool Gin, building the brand from a strong South-East heartland into a broader, more relevant super-premium gin and luxury lifestyle brand. The majority of the role’s time and focus will be dedicated to Silent Pool, delivering commercially effective activity that grows awareness, trial, advocacy and rate of sale, while protecting its distinctive English countryside provenance, ultra-premium liquid credentials and luxury positioning.

Alongside Silent Pool, the role will support a small portfolio of emerging brands as they prepare to launch and establish themselves in the UK. Working with global brand teams and UK commercial functions, the role will shape clear market-entry strategies, launch plans and focused activation programmes appropriate to each brand’s scale, consumer opportunity and route to market.

	Accountabilities
Portfolio Strategy, Insight & Planning
• Lead the development and delivery of the UK Integrated Business Plan (IBP) for Silent Pool, ensuring it is grounded in consumer, customer and category insight.
• Translate strategy into clear annual plans with defined priorities, investment choices and measurable objectives, maintaining Silent Pool as the primary focus of the portfolio.
• Develop proportionate UK market-entry strategies and launch plans for a small number of emerging brands, identifying the consumer opportunity, role in portfolio, priority channels and route to growth.
• Identify opportunities to strengthen brand relevance, awareness and premium positioning, driving sustainable growth across the allocated portfolio.
Integrated Brand Activation
• Develop and execute impactful campaigns and activations that bring each brand’s story, provenance and product credentials to life.
• Manage an integrated agency team to maximise consumer engagement with brand activities across key channels.
• Deliver connected brand experiences across multiple channels and consumer touchpoints, creating advocacy and engagement.
• Adapt and leverage global assets, partnerships and experiences to maximise local market impact while maintaining a consistent and distinctive identity for each brand.
• For emerging brands, build focused launch programmes that create early awareness, trial, trade confidence and momentum without overcomplicating the plan.
Commercial, Launch & Channel Delivery
• Partner closely with Sales and Customer Marketing teams to deliver brand and commercial objectives across the portfolio.
• Drive visibility, conversion and growth across priority retail, e-commerce and on-trade channels, with channel choices tailored to each brand’s opportunity and stage of development.
• Create compelling customer and channel activation plans that strengthen brand presence and performance in market.
• Lead local launch and NPD processes, including defining the opportunity, building the business case and leading cross-functional project teams to deliver outstanding in-market launches.
• Build clear launch toolkits, selling stories and success measures that enable commercial teams and customers to support new brands with confidence.
Partnerships, Advocacy & Experience
• Lead strategic partnerships for Silent Pool, including the brand’s relationship with Ascot, to enhance awareness, credibility and cultural relevance.
• Create memorable experiences that build advocacy among consumers, customers, influencers and industry partners, including leveraging Silent Pool’s home in Albury.
• Use the distinctive assets, heritage and premium credentials of each brand to build long-term affinity, advocacy and demand.
• Identify credible, targeted advocacy opportunities for emerging brands that support launch objectives and establish a clear role in the UK market.
Financial Management & Leadership
• Manage portfolio budgets effectively, ensuring investment is prioritised appropriately and delivers maximum commercial and brand return.
• Establish clear performance measures for established and launch-stage brands, using insight and evaluation to optimise future activity.
• Lead agency partners and cross-functional teams to deliver high-quality work on time and within budget.
• Build strong stakeholder relationships and influence effectively across a complex business environment, balancing the needs of UK and global teams.
• Foster and lead a culture of continuous improvement on all spend, championing focus on measurement and evaluation across all activities, including A&P, CMI, T&E and overhead.
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