ROLE PROFILE BR T/ 4

Job Title

Sales Supervisor £ T4

Business Unit

WG&S China WG&S

Function/Region

Commercial/Sales £ 8 #f

Location Xiamen &[]

Leader Assistant Area Sales Manager i [X B 44 5 42 B
People Leadership N/A

Job Level 5

Role Purpose EREE H 7

Plan, execute & evaluate WG&S growth drivers with retailing customers based on shopper insight,
customer needs and guideline of commercial excellence program in order to deliver the company
annual budget target, strategy & vision

MRAEXS U TSR A 1 e 7 w RN E Rkt dl, ATl AT AP WG&S 32525 7 K
WBh77, VASKBELA R MU E AR A R

Accountabilities B HHiid

e Plan weekly call visits to maintain relationship with local distributors and outlets, manage brand
development & growth of WG&S Brands in the area
fEEMFFEV, DS LSRN AME R KR, B WGES i MUE X8k P 1R i R FE A G

e Ensure WG&S brands have the correct exposure compared to competing categories
HifR WG&S il AR XS T 5% db 72 T 37 b IE A A2 08 I B

e Ensure that pricing of WG&S brands is consistent with brand guidelines within the China market
Witk WG&S i AE H E T e 5 a4 T 07 #HOR R — B

e Execute and evaluate regional promotional programs at outlet level, to required level of impact
and effectiveness within set timing and budgets
FEF R IR IR T FO PRSI B P, AT APl X SR A ), DU Ik 304G R4 4 i 78 0053 Y

e Monitor and evaluate operational plans and take corrective action as required
WAEPEEIEE TR, AR SEBR 5 SR S N 28 1

e Collect competitors’ information constantly and keep track of industry / market trends
FREE MR R At F IR B, IREAT /i ka3

e Update and maintain all data and information systems
SR AYES B BEAE B RS

o Effectively and efficiently manage business budgets, and expenses incurred in line with

company guidelines

WRHE A F HITE S 78, A R E ML 5 T A S H

e Provide bespoke opportunities/proposals to drive new opportunities in the on-trade
FRALE E RIS/, 7E on—trad 2l FIRUEHHIE G

e Develop and maintain positive and constructive relationships with all relevant internal and

external stake holders

55 BT HH ORI PN BB AT 1 B8] i A 53 SE A A AR A A PR IR 5K &R
e Complete and submit all reporting / expenses and other paperwork requirements in a timely

manner




L2t 58 IR AZ AT i 75 19 LA oAt SRR

Values

» »
2z o
3 %
3 g -
% 3
3 X

BE BE BE

PROUD RESPONSIBLE SUSTAINABLE
We are proud of We expect every We wish to

our brands, our individual and make a positive
heritage, and our their teams to be contribution to
commitment to accountable and our communities
superior quality to perform to their and to our

in our products full potential environment
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PROFESSIONAL ENTREPRENEURIAL  LONG TERM
We value integrity, We foster a forward ~ We are proud of
transparency, thinking and our brands, our
professionalism innovative culture heritage, and our
and constructive that recognises the commitment to
debate within a need for innovative  superior quality
team working thinking and in our products
aulture continuous
improvement

Core Competencies: #% /02687

Deciding & Initiating Action A X W AES)

e Makes prompt, clear decisions which may
involve tough choices or considered risks
FE R REIS B AR M 28 6 525 18 21 KU O R 4L T
i TRE L TE ) TR E

e Takes responsibility for actions, projects and
people
XHATEN . WUH N 5 A 5T

e Takes initiative and acts with confidence
Mk 3, BfETE

e Initiates and generates activity

K E T

Leading & Supervising 41 S/ &6

e Provides others with a clear direction
oAt AR A B 7 1)

e Sets appropriate standards of behaviour
BOE & 24 AT Fabn itk

e Delegates work appropriately and fairly
A WO 2 ooy TAE

e Motivates and empowers others
BURh F B N A

e Provides staff with development opportunities
and coaching
R THBER B FTE 5

e Recruits staff of a high calibre
TS = 2 o 1 T

Persuading & Influencing ¥t R FIEZ M 7

e Makes a strong personal impression on
others
SR N B NRZIBADNENR

e Gains clear agreement and commitment
from others by persuading, convincing and
negotiating

Delivering Results & Meeting Customer
Expectations 2 {1 pR K 2 % F ¥

e Focuses on customer needs and satisfaction
VER T RN =

e Sets high standards for quality and quantity
X o B AN A B R E R b A
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Promotes ideas on behalf of self or others
AR B Calfl NI A8

Makes effective use of political processes to

influence and persuade others
A ROR] FH R 3R 5 e A0 At N

Monitors and maintains quality and
productivity

EEMRRE PR T

Works in a systematic, methodical and orderly
way

BRS. A%E. ARTFHITRELTIE
Consistently achieves project goals.

FREEHIE BRI H € ) H bn

Applying Expertise & Technology H W ARE

Applies specialist and detailed technical
expertise

LR AT VEGH AR T

Develops job knowledge and expertise
through continual professional development
T I REEE ) LKA TR R R AR AR &
V%535t

Shares expertise and knowledge with others
5 it A\ 43 2= Bk iR

Uses technology to achieve work objectives
H T EACHRE = BOR SEEE AR B bx
Demonstrates appropriate physical co-
ordination and endurance, manual skill,
spatial awareness and dexterity

JERIE A SR AT 77, T LERE, Al
B RIENE

Demonstrates an understanding of different
organisational departments and functions

JE TR AN [F] ZHL 2350 1) R0 HA e 11 2R A

Coping with Pressures & Setbacks $iE8E /)

Works productively in a pressurised
environment

FE R R = LA

Keeps emotions under control during difficult
situations

T PR HE 155 0 T 42 1 1

Balances the demands of a work life and a
personal life.

ST AR AR VR AN N AR VR R

Maintains a positive outlook at work.

P TAE R R FFRRIR A BE

Handles criticism well and learns from it.

BE RO HEVT I A r 2 B B A

Skills and Qualifications: #: GEf1 %45 :

Desirable:

e Proven track record within a sales capacity, ideally within Liquor
TR RE VT A RGeS, =287
e Experience in the FMCG selling environment is preferred.
AR A S 2R e
e Strong negotiation and communication skills
B BR BRI A B 1577
e |IT Skills (Excel/PowerPoint/Word)
(PSS NI
e Numerate
AR BURE
e Above average presentation skills written and verbal
i TP R KPR A T AT Sk AR BE
e Strong relationship building skills
RAF IRk RN RET)
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